How to Set Up Meta Pixel
(Formerly Facebook Pixel)

One of the greatest benefits of social media advertising is the ability to test,
track, refine and target your ads with laser precision. The Facebook pixel is a
data-gathering tool that helps make the most of your ads across Facebook
and Instagram.

As of February 2022, Facebook Pixel changed its name to Meta Pixel.

The Facebook Pixel is a piece of code that you place on your website. It
collects data that helps you track conversions from Facebook ads, optimise
ads, build targeted audiences for future ads and re-market to people who

have already taken some kind of action on your website.
How does the Facebook Pixel work?

The Facebook Pixel works by placing and triggering cookies to track users
as they interact with your business both on and off of Facebook and

Instagram.

The Pixel tracks various actions people take on your website, like making a

purchase or adding something to their shopping cart.

Facebook calls these actions “events.”



Facebook Pixel standard events

The 17 standard Facebook Pixel events for which you can simply copy and

paste Facebook event code are:

+ Purchase: Someone completes a purchase on your website.

+ Lead: Someone signs up for a trial or otherwise identifies themselves as
a lead on your site.

+ Complete registration: Someone completes a registration form on your
site, such as a subscription form.

+ Add payment info: Someone enters their payment information in the
purchase process on your website.

+ Add to cart: Someone adds a product to their shopping cart on your
site.

+ Add to wishlist: Someone adds a product to a wishlist on your site.

- Initiate checkout: Someone starts the checkout process to buy
something from your site.

+ Search: Someone uses the search function to look for something on
your site.

+ View content: Someone lands on a specific page on your website.

« Contact: Someone contacts your business.

+ Customize product: Someone selects a specific version of a product,
such as choosing a certain color.

- Donate: Someone makes a donation to your cause.

+ Find location: Someone searches for your business’s physical location.

+ Schedule: Someone books an appointment at your business.

+ Start trial: Someone signs up for a free trial of your product.

+ Submit application: Someone applies for your product, service, or
program, such as a credit card.

+ Subscribe: Someone subscribes to a paid product or service.



You can also add more details to standard events using extra bits of code
called parameters. These allow you to customise the standard events based

on factors like:

How much a conversion event is worth

Currency

Content type

Predicted long-term value

For example, you could use the Facebook tracking pixel to record views of a
specific category on your website, instead of tracking all views.
Perhaps you want to separate dog owners from cat owners based on which

sections of your pet supply website they viewed.



Meta/Facebook Pixel setup

Now that you know what you can track, and why you would want to do so,

it’s time to create your Facebook Pixel and put it to work on your website.

Create a Meta/Facebook Pixel

From your Facebook Events Manager, (https://www.facebook.com/
events_manager) select Connect to Data Sources in the left-hand menu,
then select Web.

Select Get Started to continue.

Connect a New Data Source .4

Send information from any place where your customers interact with your business. This information can then be
used to create audiences and run campaigns. Choose one to get started.

| 0 =

Web App Offline

Connect your website to share Connect your app to share activity Connect your offline information
activity that occurs online, that occurs in your app, including to send activity that occurs in
including view content, add to cart | installs, purchases. stores or anywhere that is not on
and purchases. the web.

Give Feedback Cancel




Select Meta/Facebook Pixel, then select Connect.

Set up Web Events

Select a connection method
Choose how you'd like to connect your website so you can start sending web events.

Conversions API Facebook Pixel

Send web events and parameters directly from Send web events and parameters through the
your server using an API. web browsers your customers use when
Learn More interacting with your website.

Learn More

Give Feedback Back

Name your pixel, enter your website URL, and select Continue.

Connect Website Activity Using Facebook Pixel

Add Details
Send web events and parameters through the web browsers your
customers use when interacting with your website.

Name Your Pixel

Create a pixel for your browser events by entering a pixel name. Web events
sent through the browser are linked to a pixel name and are processed as
pixel events, so you can use them in measurement, reporting and
optimization.

Nuru Publishing pixel

Check your website for easy set up options - Optional

Enter your website's URL and we'll check to see if your site was set up using
one of our integration partners, such as Wordpress, Shopify or Squarespace.
Partner integrations offer easy setup methods that don't require experience
writing code.

http://adultchildrenlivingathome.com

By clicking Continue | agree to the Facebook Business Tools Terms.

Give Feedback Back




When choosing the pixel’s name, keep in mind that with Events Managet,
you only get one pixel for each ad account.

The name should represent your business, rather than a specific campaign.



Add the Facebook Pixel code to your website

Select Install code manually.
Select the green Copy Code button and paste into an email to send me and

| can setup the code in your website.

Connect Website Activity Using Pixel X

Choose how you want to install pixel code

Select the best method for adding the pixel code to your site based on how the website was
built, what kind of access you have to the code, and your technical support. Learn More

</> Manually add pixel code to &5 Use a Partner Integration
website Connect your site using one of
Follow guided installation our many partners including
instructions with detailed Squarespace, Wordpress, Shopify,
developer documentation. Learn and others. This method doesn't
More involve writing code. Learn More

Install code manually

Give Feedback Email Instructions

If you get stuck or aren’t too certain you can use the text “Email Instructions
link in the bottom right hand corner and enter my email address where the

system will then send me the details :0)

Install Base Code

The pixel code is a snippet of javascript that's added to the header section
of your website. The pixel has two parts: the basecode and the event tags.

@ Copy base code
Copy the base code below.

<!—— Facebook Pixel Code ——>

Copy Code

@ Paste base code to website

Paste the pixel code into the bottom of the header section just
above the </head> tag. Install the base code on every page of
your website. Learn more

Select Continue.



Choose whether to use automatic advanced matching.

This option matches hashed customer data from your website to Facebook
profiles.

This lets you track conversions more accurately and create larger custom

audiences.

Then select Continue.

Automatic Advanced Matching

Use information that your customers have already provided to your
business, such as their email addresses or phone numbers, to match your
website's visitors to people who are on Facebook. This can help you
attribute more conversions to your ads on Facebook and reach more people
through remarketing campaigns. Learn more

@ Turn on Automatic Advanced Matching

Verify the customer information you want to send.

City, State, ZIP Code

Email Gend

@ Emai @ Gender @ and Country
@ rirstand Last Name ~ @ Phone Number @ Date of Birth
@ External Id

This information will be hashed to better protect user privacy before it is sent to Facebook.
Sensitive information, such as financial, health and government ID data will not be
sent. Learn more

Cancel Give Feedback Back m



Set up Meta/Facebook Pixel events

Select the Open Event Setup Tool button.

Add Events Using Event Setup Tool

You can use the Event Setup Tool to add standard events and parameters
without the need to code. This is the easiest option to install pixel
events. Learn More

How it Works
Use Event Setup Tool to open your website.

Using the Event Setup Tool, select where on your o
website you'd like to add events. ( Z \’

With a simple click, your event is added to your o.
website without needing to use code.

Open Event Setup Tool

® Please make sure your pixel has been
installed properly before using the event
setup tool

Prefer a manual option? Install events using code.

Choose your Meta/Facebook Pixel ID,
then select Settings

and scroll down to Open Event Setup Tool.

& Nuru Publishing pixel & m

Overview Test Events Diagnostics History Settings
and reach more people through remarketing campaigns. Learn More

v Show Options

Event Setup
View the events currently setup. To add or edit events directly without
changing your website code, use the Event Setup Tool.

Open Event Setup Tool



Enter your website address and select Open Website.

Set Up Events X

You can use the Event Setup Tool to add standard events and parameters
without the need to code. This is the easiest option to install pixel events.

Website URL

http://adultchildrenlivingathome.com

Give Feedback Cancel

Facebook will provide a list of suggested events. Select Review next to each
event, then choose to Confirm or Dismiss. Select Finish Setup to continue.
If you’re interrupted in your pixel setup, you can always come back to this
later by going to Events Manager (https://www.facebook.com/

events_manager)

Further details are available via Facebook Help Centre at:

https://www.facebook.com/business/help/9521923548437557
id=1205376682832142
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